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The Art & Science of Business®

About Quilogy

15 years in business

Microsoft National Systems Integrator
Microsoft Project Consulting
Microsoft Project Staffing

National presence and scale
Headquartered in St. Charles, MO

To Io To Do Io Do

Solutions & Services

Application Development
Business Intelligence & Integration
Microsoft Dynamics CRM
Web design and Learning solutions

Value Delivered

w National Practice Expertise

¢ Deep expertise across all geographies
¢ Ability to scale beyond local resources

w Local Presence

¢ Deep local relationship with clients
¢ Local marketing events

w Industry Leadership

¢ Healthcare, Public Sector, Manufacturing,
Services

Microsoft Leadership

Gold-Certified Partnerg Seven Competencies

¢ Advanced Infrastructure
Business Process & Integration
Custom Development
Data Management
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Portals and Office 2007 Solutions Microsoft
Managed Hosting
Technical Training

GOLD CERTIFIED
FPartner
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Information Worker
Learning Solutions

Microsoft Business Solutions
Microsoft Dynamics CRM
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Practice

Planning, Installation and Configuration User Adoption and Training
o Deployments o Executive Sponsorship
o System Upgrades o User Interviews
o Process Alignments o Application Design
o Custom Report Design o Common CRM Language
o Requirements Gathering o Quilogy CRM Productivity Packages
o Quilogy Preparedness Assessment o Customized Training
o Quilogy CRM JumpsStart
CRM

Data Migration and Cleansing Integration
o Strategic Planning o Provide Key System Data to Sales,
o Database Design and Performance Optimization Marketing and Customer Service
o Data Mapping o ERP Systems
o Extract, Clean, De-Dupe and Import Existing Data o E-Commerce Systems

o Scribe

o SharePoint and Business Intelligence

o QOutlook
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Application

Business Intelligence
Development
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The Art & Science o f Business®

Portals &
Collaboration
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Modern Myths About CRM
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0 The reality:
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Active user adoptioms critical to CRM success and ROI.

0 The recommendation:
Makeuser adoption & productivityour #1 requirement.

Surface ERP business processes andindimihigently
through composite CRM applications.
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Modern Myths About CRM
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0 The reality:
In theory, maybe. In practice, no.
Flexibility is more importarnthan packaged features.
O The recommendation:
Use feature comparisons as one input into your decision.

Select products based on fit fgour specific strateggnd
requirements, and the types of users you need to support.

Take aole-tailored approaclc R2 y Qi LJdzd | y &
capabilities in front of a user than he/she needs.

A‘ Microsoft Dynamics CRM



Modern Myths About CRM

GLT L ®REYINVR 2P RJzO0 =

0 The reality:
OnRS Yl Yy RhowE& Iyvdhdté & a

Whether your system runs in the cloud or-premise,
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O The recommendation:

Focudirst on the kinds of CRM capabilities and user roles
you need, both in the short term and over time.

Select aron-demand or ospremise deploymenbased on
long-run TCO, ROI, flexibility, and organization fit.
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Microsoft Dynamics CRM: The Power of Choice

Choose-how,youise it:
Outlook, browser;mobile
Chooserhovwyowet it:
Softwareor:service
Choosehowyolouy it:

Own it or rentiit

Changeyourmind any time
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Microsoft Dynamics CRM At A Glance

A a A ONZRsir&ehiad Qa A Full CRM suit®f marketing,

applicationfor CRM sales, and service
A Over14,000 customers A Native Officeexperience
from small to enterprise for rapid adoption

A Over625,000 userin more A AdvancedNeb services /

than 80 countries SOAplatform &architecture

A Multi-language A Global networkof software
with 25 languages and services partners
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